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Investor Communication 
 
This investor update covers the Company’s performance for Quarter and Six months 
ended 30th September 2016. 
 
Contact information 
 
Ms. Savithri Parekh, Company Secretary 
E-mail: savithri.parekh@pidilite.com 
Telephone: 022-28357949 
 

Financial Highlights  
 

 
July – September 2016 
 
Consolidated Performance 
 

 Gross sales at Rs 1,522 Cr grew by 9.1% over the same quarter last year. 
 

 Material cost, as a % to sale, is lower than same quarter last year by 219 Bps 
mainly on account of lower prices of key raw materials. 
 

 Other expenses, including Excise duty, during the quarter were higher than last 
year by 17.5%.  
 

 EBITDA, before non-operating income & exceptional items, at Rs 323 Cr grew by 
7.2%. EBITDA growth during the quarter was affected by higher A&SP expenses 
as a result of timing of communication campaigns and the one-off expenses / 
provision towards the voluntary product recall done by the US subsidiary. 

 

 Profit before tax in current quarter is Rs 321 Cr, a growth of 9.4% and Profit 
after tax at Rs 231 Cr is higher by 13.1%. 
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Standalone Performance 
 

 Gross sales at Rs 1,321 Cr grew by 6.6% over same quarter last year. This was 
driven by 6.4% growth in sales of Consumer & Bazaar products and 5.2% 
growth in sale of Industrial Products. 

 
 Material cost, as a % to sale, is lower than same quarter last year by 273 Bps 

mainly on account of lower prices of key raw materials. 
 

 Other expenses, including Excise duty, during the quarter were higher than last 
year by 13.1%.  
 

 EBITDA, before non-operating income & exceptional items at Rs 307 Cr is higher 
by 9.5% over the same quarter last year. EBITDA growth during the quarter was 
adversely impacted by timing impact of A&SP expenditure. 
 

 Other income is higher by 53.3% due to higher investment income. 
 

 Profit before tax (before exceptional items) at Rs 315 Cr is higher than last year 
by 13.2% and Profit after tax at Rs. 226 Cr is higher by 17.1%. 
 

 
April – September 2016 
 
Consolidated Performance 

 

 Gross sales at Rs 3,206 Cr grew by 8.8% over the same period last year. 
 

 Material cost, as a % to sale, is lower than same period last year by 308 Bps 
mainly on account of lower prices of key raw materials. 
 

 Other expenses, including Excise duty, during the period were higher than last 
year by 17.3%.  
 

 EBITDA, before non-operating income & exceptional items, at Rs 717 Cr grew by 
11.4%.   
 

 Profit before tax in current period is Rs 710 Cr, a growth of 14.0% and Profit 
after tax at Rs 503 Cr is higher by 14.7%. 
 
 

Standalone Performance 
 

 Gross sales at Rs 2,803 Cr grew by 6.8% over same period last year. This was 
driven by 7.1% growth in sales of Consumer & Bazaar products and 4.7% 
growth in sale of Industrial Products. 

 

 Material cost, as a % to sale, is lower than same period last year by 384 Bps 
mainly on account of lower prices of key raw materials. 
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 Other expenses, including Excise duty, during the period were higher than last 
year by 14%.  
 

 EBITDA, before non-operating income & exceptional items at Rs 694 Cr is higher 
by 14.4% over the same period last year. 
 

 Other income is higher by 63.9% due to higher investment income. 
 

 Profit before tax (before exceptional items) at Rs 701 Cr is higher than last year 
by 17.7% and Profit after tax at Rs. 499 Cr is higher by 18.8%. 
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Business segment wise performance - Standalone 

 
(Rs Crores) 

 
 
July – September 2016 
 

CONSUMER AND BAZAAR PRODUCTS 

 
 Segment revenue grew by 6.4%. 

 
 Segment Profit before interest and tax (PBIT) grew by 5.9%. 
 

INDUSTRIAL PRODUCTS 

 

 Segment revenue grew by 5.2%.  
 

 Segment PBIT for the quarter grew by 34.1%.  
 

 Un-allocable Corporate Expenditure net of un-allocable income has 
decreased by 35.1% in the quarter due to higher investment income. 

 
 
April – September 2016 
 

CONSUMER AND BAZAAR PRODUCTS 

 
 Segment revenue grew by 7.1% & segment profit before interest and tax 

(PBIT) grew by 12.5%. 
 

INDUSTRIAL PRODUCTS 

 
 Segment revenue grew by 4.7% & segment profit before interest and tax 

(PBIT) grew by 28.2%. 
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Overseas subsidiaries performance 

 

 The Company has 17 overseas subsidiaries (5 direct and 12 step-down) and one 
joint venture including those having manufacturing and selling operations in 
USA, Brazil, Thailand, Dubai, Egypt, Sri-Lanka and Bangladesh. 
 

 The performance of the following geographies, in constant currency terms, is 
detailed below. 

 
 
 

 Overall:  
Net Sales in Q2 grew by 7% at constant currency. On reported basis, the sales 
growth is 11.3%.  
 
EBITDA Loss was at Rs 2.1 Cr as compared to profit of Rs 8.8 Cr during the 
same period last year driven by the one-off expenses / provisions in US 
subsidiary 
 
 

 North America:  
For the Quarter: Overall sales grew by 6.0% during the quarter. Art and craft 
material business (Sargent Art) posted good sales growth whereas the after-
market automotive chemical business experienced shrinkage in sales driven by 
sluggish international market conditions in Middle East & Latin America. EBITDA 
Loss during the quarter was at Rs 1.7 Cr as against profit of Rs 7 Cr last year.  

 
For the Six months ended 30th September 2016: Sales grew by 11.5% 
driven by growth in art and craft materials sales. EBITDA during the period is at 
Rs 5.1 Cr.  
Quarter / Year to date profit was lower than last year due to one-off expenses / 
provisions related to voluntary recall done by Sargent Art and the sales 
shrinkage in the after-market Auto Chemical business. 
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 South America:  
For the Quarter: Local economic situation continues to remain challenging. 
Sales during the quarter declined by 12% over prior year. Despite the sales 
shrinkage, business reported positive EBITDA of Rs. 1.1 Cr as compared to loss 
of Rs. 1 Cr last year. The impact of various cost saving initiatives taken over the 
last one and half year have started reflecting in results. 
 
For the Six months ended 30th September 2016: Sales declined by 11.4%. 
EBITDA is at Rs 1.0 Cr as compared to loss of Rs 1.6 Cr last year.  
 

 SAARC:  
For the Quarter: Excluding the Sri-Lanka subsidiary sales which started in Q3 
LY, the Region sales declined by 5% partly due to floods in July / Aug and timing 
of festival holidays in Bangladesh. EBITDA during the quarter was lower than last 
year due to the sales drop and manning investments made earlier in the year for 
sustained growth. Sri-Lanka business performance is in line with expectations. 
 
During the quarter, Bangladesh Subsidiary has invested Rs 13.6 Cr to buy land 
for capacity expansion. This investment has been funded thru internal accruals 
of the subsidiary. 
 
For the Six months ended 30th September 2016: Excluding the Sri-Lanka 
subsidiary sales, the region sales grew by 9.2%. EBITDA however is lower by 
12.9% due to increase in marketing and organisation spend.  
 

 SEA:  
For the Quarter: Sales in SEA grew by 2% over last year in-spite of weak 
domestic demand and delays in infrastructure projects in Thailand. EBITDA 
during the quarter was Rs. 1.3 Cr as compared to Rs 3.1 Cr in the prior year 
 
For the Six months ended 30th September 2016: Sales grew by 11.8%, 
EBITDA is at Rs 3.5 Cr, reduction of 42% over prior year. EBITDA performance 
impacted by low Thailand sales and higher marketing spends in the current year. 
 

 MEA:  
For the Quarter: Sales grew by 9% over last year. However, EBITDA losses 
increased to Rs. 5.8 Cr due to low sales and high SG&A cost. Sharp depreciation 
of local currency in Egypt also affected the profitability.  
 
For the Six months ended 30th September 2016: Sales grew by 15.8% 
and EBITDA loss increased by Rs 5.2 Cr. The management has initiated steps to 
optimize the cost structure of the business. 
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