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Investor Communication 
 
This investor update covers the Company’s performance for Quarter ended 30th June 
2016. 
 
Contact information 
 
Ms. Savithri Parekh, Company Secretary 
E-mail: savithri.parekh@pidilite.com 
Telephone: 022-28357949 
 

Financial Highlights  
 

 
April – June 2016 
 
Consolidated Performance 
 

 Gross sales at Rs 1,684 Cr grew by 8.6% over the same quarter last year. 
 

 Material cost, as a % to sale, is lower than same quarter last year by 388 Bps 
mainly on account of lower prices of key raw materials. 
 

 Other expenses, including Excise duty, during the quarter were higher than last 
year by 17.1%.  
 

 EBITDA, before non-operating income & exceptional items, at Rs 394 Cr grew by 
15.2%.   
 

 Profit before tax in current quarter is Rs 389 Cr, a growth of 18.1% and Profit 
after tax at Rs 271 Cr is higher by 15.8%. 
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Standalone Performance 
 

 Gross sales at Rs 1,482 Cr grew by 7.1% over same quarter last year. This was 
driven by 7.6% growth in sales of Consumer & Bazaar products and 4.2% 
growth in sale of Industrial Products. 

 

 Material cost, as a % to sale, is lower than same quarter last year by 484 Bps 
mainly on account of lower prices of key raw materials. 
 

 Other expenses, including Excise duty, during the quarter were higher than last 
year by 14.9%.  
 

 EBITDA, before non-operating income & exceptional items at Rs 387 Cr is higher 
by 18.6% over the same quarter last year. 
 

 Other income is higher by 81.5% due to higher investment income. 
 

 Profit before tax (before exceptional items) at Rs 386 Cr is higher than last year 
by 21.7% and Profit after tax at Rs. 272 Cr is higher by 20.3%. 
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Business segment wise performance - Standalone 

 
(Values in Rs Crores) 

 
 
April – June 2016 
 

CONSUMER AND BAZAAR PRODUCTS 

 

 Segment revenue grew by 7.6%. 
 

 Segment Profit before interest and tax (PBIT) grew by 18.1%. 
 

 
INDUSTRIAL PRODUCTS 

 

 Segment revenue grew by 4.2%.  
 

 Segment PBIT for the quarter grew by 22.6%.  
 

 Unallocable Corporate Expenditure net of unallocable income has increased 
by 5.3% in the quarter.  

 
 
 
 
 
 
 

 



 

4 

 

Overseas subsidiaries performance 

 

 The Company has 17 overseas subsidiaries (5 direct and 12 step-down) and one 
joint venture including those having manufacturing and selling operations in 
USA, Brazil, Thailand, Dubai, Egypt, Sri-Lanka and Bangladesh. 
 

 The performance of the following geographies, in constant currency terms 
and before one-off items, is detailed below. 

 

 
 
 
 

 Overall:  
Net Sales in Q1 grew by 18% at constant currency. Excluding the newly started 
business, on like for like basis the sales grew by 14% over last year.  
 
Considering the movement of currencies, the reported sales growth is 22.1%.  
 
EBITDA (before one-off items) was at Rs 10.2 Cr as compared to Rs 14.8 Cr 
during the same period last year. 
 

 North America:  
For the Quarter: Sales grew by 16.4% due to good sales growth of art and 
craft materials. EBITDA during the quarter was at Rs 6.8 Cr. 

 

 South America:  
For the Quarter: Due to difficult economic conditions, sales declined by 11%. 
EBITDA losses reduced from Rs. 0.7 Cr to Rs. 0.1 Cr. 
 
 
 



 

5 

 

 SAARC:  
For the Quarter: Sales in SAARC grew by 42% due to continued good growth 
in Bangladesh & due to impact of acquisition in Sri Lanka in Q4 of last year. 
EBITDA during the quarter was Rs 5.8 Cr. 
 

 SEA:  
For the Quarter: Sales in SEA grew by 19% over last year and EBITDA during 
the quarter was Rs. 2.3 Cr. 
 
 

 MEA:  
For the Quarter: Sales grew by 28% due to good growth both in MEA and 
Egypt. However, EBITDA losses increased to Rs. 4.6 Cr due to lower plant 
capacity utilization, higher SG&A expenses and delay in ramp up of sales. 
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