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Investor Communication 
 
This investor update covers the Company’s performance for quarter ended 30th June 
2015. 
 
Contact information 
 

Ms. Savithri Parekh, Company Secretary 
E-mail: savithri.parekh@pidilite.com 
Telephone: 022-28357949 
 

Financial Highlights  
 
Quarter ended 30th June 2015 
 
Consolidated Performance 
 

 During the quarter, Nina Waterproofing Systems Private Ltd. (NWSL), a subsidiary 
of Pidilite Industries Limited (PIL), has acquired the waterproofing business of Nina 
Concrete Systems Private Ltd. (NCS) on a slump sale basis. PIL holds 70% of the 
paid up capital in NWSL. The results include the performance of NWSL. 

 
 Net sales at Rs 14,622 M grew by 9.3% over the same quarter last year.  

 
 Material cost, as a % to sale, is lower than same quarter last year by 513 Bps 

mainly on account of lower prices of key raw materials & price increases taken last 
year.  
 

 Total expenses during the quarter were higher by 9.2%.  
 

 EBIDTA, before non-operating income & exceptional items at Rs 3,437 M grew by 
43.0%.   
 

 Profit before tax in current quarter is Rs 3,187 M, a growth of 41.1% and Profit 
after Tax at Rs 2,261 M is higher by 34.8%. 
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Standalone Performance 
 

 Net sales at Rs 12,984 M grew by 7.5% over same quarter last year. This was 
driven by a 7.4% growth in sales of Consumer & Bazaar products whereas 
Industrial Products grew by 0.7%. 
 

 Material cost, as a % to sales, is lower than same quarter last year by 542 Bps due 
to lower prices of key raw materials & price increases taken in last year. 

 
 Total expenses during the quarter were higher by 6.9%. 

 
 EBITDA, before non-operating income & exceptional items at Rs 3,278 M is higher 

by 40.7% over the same quarter last year.  
 

 Other income is lower by 45.9% due to lower investment income. 
 

 Last year the company had incurred an exceptional cost on voluntary retirement 
scheme of Rs 49.1 M which is Nil in current year.  
 

 Profit before Tax at Rs 3,081 is higher than last year by 38.9% and Profit after Tax 
is higher by 33.6%. 
 

 
Business segment wise performance  

 
(Values in Rs Millions) 
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Quarter ended 30th June 2015 
 

CONSUMER AND BAZAAR PRODUCTS 
 

 Segment revenue grew by 7.4%.  
 

 Segment Profit Before Tax and Interest (PBIT) grew by 35.5%. 
 

INDUSTRIAL PRODUCTS 
 

 Segment revenue grew by 0.7%.  
 

 Segment PBIT for the quarter grew by 108.4% due to lower input costs.  
 

 Other unallocable expenditure net of unallocable income increased by 51.9% due 
to lower investment income. 
 

Overseas subsidiaries performance 
 
 The Company has 14 Overseas subsidiaries (4 direct and 10 step-down) including 

those having manufacturing and selling operations in USA, Brazil, Thailand, Dubai, 
Egypt and Bangladesh. 
 

 The performance of the following geographies, in constant currency terms, is 
detailed below. 

 
 

 Sales in constant currency grew by 7.0% during the quarter. However, due to 
translation impact the reported sales show a growth of 3.9%. 

Sales - Rs mn Q1 Q1
2014-15 2015-16

North America 680.3         633.9         
South America 261.1         243.4         
Middle East & Africa 131.5         216.5         
South & South East Asia 267.7         341.0         

Total 1,340.6      1,434.9      

EBITDA- Rs mn Q1 Q1
2014-15 2015-16

North America 52.5           75.5           
South America (12.8)          (10.7)          
Middle East & Africa (3.0)            (18.9)          
South & South East Asia 58.4           91.5           

Total 95.1           137.4         
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North America:  
 

 For the Quarter: Sales growth was high in Q1 of last year due to initial orders 
from a new large customer. Sales declined by 6.8% as compared to high sales 
base of last year. EBITDA at Rs 75.5 Million grew by 4% due to improvement in 
customer & product mix and control on SGA expenses.  
 
South America:  
 

 For the Quarter: After reasonable sales growth in Jan - March quarter, sales in 
April - June quarter were lower than last year due to difficulties in Brazil economy. 
Losses at EBITDA level declined by 16 % due to lower SGA expenses.  

 

Middle East & Africa:  
 

 For the Quarter: Sales grew by 121.7% in Dubai largely due to transition from 
third party distribution to own distribution model for Pidilite industries products in 
the region. Adjusting for this revenue, sales declined by 68% over same quarter 
last year. Egypt sales grew by 4.9%. Loss at EBIDTA level increased to Rs 18.9 M 
due to higher SG&A expenses.  
 

South & South East Asia:  
 

 For the Quarter: Sales grew by 66.1% in Bangladesh whereas sales declined by 
9.1% in Thailand. EBIDTA increased by 56.6% mainly due to lower material costs.  
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