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Pidilite Industries Limited 

Investor Update 
Quarter and Half year ended September 2013 
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Investor Communication 
 
This investor update covers the Company’s performance for quarter and half year 
ended 30th September 2013. 
 
Contact information 
 
Ms. Savithri Parekh, Company Secretary 
E-mail: savithri.parekh@pidilite.com 
Telephone: 022-28357651 
 

Financial Highlights  
 
Quarter ended 30th September 2013 
 
Consolidated Performance 
 

 Net sales at Rs 10,941 M grew by 21.6% over the same quarter last year  
 

 EBIDTA, before non-operating income at Rs 1,897 M grew by 32.3%.  
EBITDA, as a percentage to sales improved to 17.3% from 15.9% last year. 
 

 EBIT (before exceptional items) at Rs 1,712 mn posted a growth of 29.5%. 
 

 Profit (before tax) at Rs 1,650 M was up by 28.8% over the corresponding 
quarter last year. 

 
Standalone Performance 
 

 Net sales at Rs 9,851 M grew by 20.7% over same quarter last year. This was 
driven by 18.6% growth in sales of Consumer & Bazaar products and 26.8% 
growth in Industrial Products.  
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 Material cost to sales % is 20 bps higher than the same quarter last year.  
 

 Other expenses during the quarter were higher than same quarter last year by 
Rs. 213 M.  
 

 EBITDA, before non-operating income at Rs 1,846 M is higher by 25.8% over 
the same quarter last year.  

 
 Profit (before Tax) at Rs 1,666 M is higher by 22%.   

 
Half year ended 30th September 2013 
 
Consolidated Performance 
 

 Net Sales during the half year period was Rs 22,128 mn, up by 16.6% over 
the same period last year. 
 

 EBITDA during the period grew by 25.9%, from Rs 3,324 mn last year to Rs 
4,185 mn in the current period. 
 

 EBIT (before exceptional items) at Rs 3,979 mn posted a growth of 23.9%. 
 

 Profit (before tax) was higher by Rs 804 mn over LY to Rs 3,863 mn. 
  
Business segment wise performance  

(Values in Rs Millions) 
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CONSUMER AND BAZAAR PRODUCTS 
 

 Segment revenue grew by 18.6%.  
 

 Segment Profit Before Tax and Interest (PBIT) grew by 29.2% due to lower 
material costs. 
 

INDUSTRIAL PRODUCTS 
 

 Segment revenue grew by 26.8% led by strong growth in exports. 
 

 Segment PBIT for the quarter increased by 48.5% mainly due to sales growth 
and better price realisations for exports.  
 

Overseas subsidiaries performance 
 

 The Company has 14 Overseas subsidiaries (4 direct and 10 step-down) 
including those having manufacturing and selling operations in USA, Brazil, 
Thailand, Dubai, Egypt and Bangladesh. 

 

 
 

 
* Before exceptional items 
 
Sales in constant currency grew by 13.2%. However, due to a favourable 
translation impact the reported sales show a growth of 29.0%.  
 
The performance of the various geographies, in constant currency terms, is 
detailed below. 
 
 

Sales - Rs mn Q2 Q2 H1 H1
2012-13 2013-14 2012-13 2013-14

North America 381.7      473.6        820.2        973.2        
South America 316.8      390.0        594.2        749.7        
Middle East & Africa 70.2        74.4          156.1        151.5        
South & South East Asia 121.9      211.3        266.3        400.9        

Total 890.5    1,149.2    1,836.9    2,275.3    

EBITDA*- Rs mn Q2 Q2 H1 H1
2012-13 2013-14 2012-13 2013-14

North America 11.8        39.0          34.1          74.2          
South America (41.4)      (10.6)         (83.6)         (26.2)         
Middle East & Africa 0.0         (16.5)         1.2            (25.3)         
South & South East Asia 21.3        40.7          50.7          80.7          

Total (8.2)       52.6         2.3            103.4       
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North America:  
 

 Sales of Sargent Art (Art Materials) grew by 9.4% and that of Cyclo (Car care 
chemicals) declined by 1.6%. Material costs as % to Sales declined by 380 
bps owing to price increases and better product mix. Growth in sales coupled 
with margin improvement resulted in a 172% growth in operating profits. 
 

 For the half year ended sales at Sargent Art grew by 7.6% and that of Cyclo 
grew by 2.7% and operating profit grew by 92.9%. 
 

 
South America:  
 

 Sales grew by 16.8%.  
 

 Material cost to sales came down by 300 bps over LY resulting in drop in 
operating losses from Rs (-) 50.4 M to Rs (-) Rs 12 M. SG&A expenses were 
lower by 17.9%. Higher sales and better margins resulted in operating loss 
coming down by 76.2%. 
 

 For the half year ended sales grew by 24.0% and operating loss declined by 
69.2%.  

 
 

Middle East & Africa:  
 

 Sales for the quarter declined by 7.7%, partly due to political disturbance in 
Egypt and subdued performance in UAE. Drop in sales resulted in higher 
operating losses.  
 

 For the half year ended sales declined by 9.9% resulting in higher operating 
loss.  
 
 
South & South East Asia:  
 

 Sales in constant currency grew by 45.8% led by strong growth in Bangladesh 
and Thailand. EBIDTA grew by 107% over last year due to the strong sales 
performance and product mix improvement. 

 
 For the half year ended sales grew by 32.3% and operating profit increased 

by 55.4%.  
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