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Investor Communication

This investor update covers the Company’s performance for quarter ended 30th June
2013.

Contact information

Ms. Savithri Parekh, Company Secretary
E-mail: savithri.parekh@pidilite.com
Telephone: 022-28357651

Financial Highlights

Quarter ended 30th June 2013

Consolidated Performance

 Net sales at Rs 11,188 M grew by 12.1% over the same quarter last year

 EBIDTA, before non-operating income at Rs 2,287 M grew by 21.1%.
EBITDA, as a percentage to sales improved to 20.5% from 18.9% last year.

 Profit (before tax) at Rs 2213 M was up by 24.5% over the corresponding
quarter last year.

Standalone Performance

 Net sales for a quarter crossed the Rs. 1 Bn threshold for the first time and
grew by 11.3%.

 Material cost to sales % is 140 bps lower than the same quarter last year.
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 Other expenses during the quarter were higher than same quarter last year by
Rs. 140 M. Key reason for increase is that Advertising & Sales promotion
expenses were stepped up for driving demand generation.

 EBITDA, pre exceptional items, at Rs 2240 M is higher by 17.5% over the
same quarter last year.

 Finance cost for the quarter, at Rs 36 M, is lower than last year due to
repayment of FCCBs in December 2012.

 Profit before Tax at Rs 2,217 M is higher by 21% and Profit after Tax is higher
by 21.7% over the same period last year.

Business segment wise performance

CONSUMER AND BAZAAR PRODUCTS

 Segment revenue grew by 13.2%.

 Segment Profit Before Tax and Interest (PBIT) grew by 20.8% due to lower
material costs.

INDUSTRIAL PRODUCTS

 Segment revenue grew by 0.8%.

 Segment PBIT for the quarter declined by 15.1% mainly due to increase in
input costs.
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Overseas subsidiaries performance

 The Company has 14 Overseas subsidiaries (4 direct and 10 step-down)
including those having manufacturing and selling operations in USA, Brazil,
Thailand, Dubai, Egypt and Bangladesh.

Sales in constant currency grew by 14.2%. However, due to a favourable
translation impact the reported sales show a growth of 19.0%.

The performance of the various geographies, in constant currency terms, is
detailed below.

North America:

 Sales of Cyclo (Car care chemicals) grew by 6.7% and that of Sargent Art (Art
Materials) grew by 5.9%. Margins as % to Sales improved by 200 bps owing
to price increases and better product mix. Growth in sales coupled with
margin improvement resulted in a 47.6% growth in operating profits.

South America:

 Sales in constant currency grew by 32.7%.

 Material cost to sales came down by 400 bps over LY. SG&A expenses grew
by 16.5% mainly due to higher commission on sales, telemarketing spends,
and other administrative cost. Higher sales and better margins resulted in
operating loss coming down by 63%.

Sales - Rs mn Q1 Q1
2012-13 2013-14

North America 438.5 499.6
South America 277.4 359.7
Middle East & Africa 85.9 77.1
South & South East Asia 144.4 189.6

Total 946.3 1,126.1
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Middle East & Africa:

 Sales for the quarter declined by 11.9%, partly due to political disturbance in
Egypt and subdued performance in UAE. Drop in sales coupled with higher
input costs resulted in higher operating losses.

South & South East Asia:

 Sales in constant currency grew by 20.4% led by strong growth in
Bangladesh. EBIDTA grew by 26% over last year due to the strong sales
performance and product mix improvement.
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