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Investor Communication 
 
This investor update covers the Company’s performance for quarter and nine 
months period ended 31st December 2012. 
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Financial Highlights  
 
Quarter ended 31st December 2012 
 
 
Consolidated Performance 
 

 Net Sales during the quarter was at Rs 9270mn, up by 20.7% over same 
period last year. 

 
 EBITDA, before other Income, grew by 24.3% over last year to Rs 

1494mn.  
 

 EBIT (before exceptional items) at Rs 1503 mn posted 26% growth.  
 

 Finance cost during the quarter was at Rs 1mn as compared to Rs 41mn 
in Q2 and Rs 108mn LY. The reduction was mainly due to reversal of 



 

Interest of Rs 109mn due to conversion of 104 FCCBs (USD 1,00,000 per 
bond) into Equity shares. 

 
 Foreign Exchange difference (income) of Rs. 88mn (corresponding 

previous quarter (expense) of Rs. 26mn) includes reversal of Rs. 60mn 
(corresponding previous quarter Rs. Nil) on account of conversion of 
FCCBs. 
 

 Profit after tax at Rs 1183 mn, is up by 49.9% over last year. 
 
Standalone Performance 
 

 Net Sales of the company grew by 21.5% over same quarter.  
 

 This was driven by a 23.9% growth in sales of Consumer and Bazaar 
products. Sales of Industrial products also improved and grew by 15.0%.  

 
 Margins improved due to impact of price increases taken earlier in the 

year. Material cost to sales % was lower by 200 bps over same quarter 
last year. 
 

 Other expenses were up by 35.2% largely due to planned higher A&SP 
spends. 
 

 EBITDA at Rs 1677mn, was higher by 25.4% over last year.  
 

 Finance cost at Rs -24mn was lower than Rs 83mn last year, due to 
reversal of Rs 109mn on account of conversion of FCCBs into equity 
shares.  
 

 The balance outstanding FCCBs, aggregating 205 Bonds, were redeemed 
on 7th December 2012. 

  
 Foreign Exchange difference (income) of Rs. 89mn (corresponding 

previous quarter (expense) of Rs. 25mn) includes reversal of Rs. 60mn 
(corresponding previous quarter Rs. Nil) on account of conversion of 
FCCBs. 
 

 Due to above, Profit before Tax, at Rs 1655mn, is up by 63.7% over 
corresponding quarter last year. 
 

 Profit after Tax for the quarter has gone up by 67.2% over LY, from Rs. 
743 mn to Rs. 1242 mn. 
 



 

Nine months ended 31st December 2012 
 
Consolidated Performance 

 
 Net Sales during the nine month period was at Rs 28245 mn, up by 

18.0% over the same period last year.  
 

 EBITDA during the period grew by 22.6%, from Rs 4326mn last year to 
Rs 5305mn in the current period.  
 

 EBIT (before exceptional items) at Rs 4794mn, posted a growth of 24.4%.  
 

 Profit after tax was higher by Rs 811mn over LY to Rs 3418mn. 
 
 

Business segment wise performance  
 

 
 
CONSUMER AND BAZAAR PRODUCTS 
 

 Segment revenue grew at 23.9% during the quarter as compared to 
20.5% achieved in H1. This higher growth was due to :  

o Impact of delayed Diwali in CY vs. LY especially on paint product 
categories, resulting in sales shift from Q2 to Q3. 

o Impact of price increases taken in CY to offset cost increases.  
 
 PBIT as a % to Sales for the quarter improved by 23bps over last year 

and by 88bps over last quarter. The improvement in gross margin was 
partly offset by higher spend on Advertisement and Sales promotion. 

 



 

INDUSTRIAL PRODUCTS 
 

 Sales of Industrial Products grew by 15% over last year in the quarter led 
by a 49% growth in exports.  
 

 PBIT as % to Sales improved by 128bps over Q2 but was lower by 12bps 
over last year. 
 

Overseas subsidiaries performance 
 

 The Company has 14 Overseas subsidiaries (4 direct and 10 step-down) 
including those having significant manufacturing and selling operations in, 
USA, Brazil, Thailand Dubai, Egypt and Bangladesh. 

 
 

Sales, in constant currency, grew by 15.2% over last year. Sales in North 
America grew by 14.3%, South America by 12% and rest of the region by 
23%.  
 

Sales of the North American businesses was driven by 29.3% growth of 
student art material business.  
 

Sales in South America posted growth during the quarter after de-growth 
of 13.1% and 3.2% in Q1 and Q2 respectively. Margins however were 
affected due to increase in material cost and SG&A spend.  
 

Middle East and African region sales performance remain subdued due to 
decline in sales in UAE. Egypt, however recorded sales growth of 68% 
during the quarter.  
 

The subsidiary in Bangladesh continued its strong performance and grew 
by 41% over LY. 
 

For nine months period sales were up by 7%. However, owing to 
translation impact, reported sales at Rs 2828mn, show a 11.5% growth. 
With the exception of the business in South America, all other subsidiaries 
reported improved profitability over last year. 



 

 
Financials 
 

 

 
 



 

 
 

 


