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Investor Communication 
 
This investor update covers the Company’s performance for quarter and half year 

period ended 30th September 2010 
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Financial Highlights (Standalone Performance) 

 

Quarter ended 30th September 2010 

 
• Net Sales at Rs.5822 mn grew by 14.8% over the same quarter last year.  

 

• EBITDA (before foreign exchange difference) grew by 4.9% to Rs. 1289 
mn. 

 

• EBITDA (before foreign exchange difference) as % to Sales in the current 
quarter at 22.2% was lower than 24.2% in the same quarter last year. 

This drop of 2% was contributed largely by increase in material cost, to 
the extent not compensated by price increase, by 1% and by higher 
advertising & sales promotion expenses by 1.4%.  

 

• The foreign exchange loss for the quarter was Rs.18 mn as compared to   
Rs. 22 mn in the same quarter last year.  

 



 

• Interest cost has gone up due to premium paid on repurchase of non-
convertible debentures in the quarter. 

 

• The combined impact of the above has resulted in Profit Before Tax of 
Rs.1074 mn in the current quarter as compared to Rs. 1004 mn in the 
same period last year, a growth of 7%. 

 

• The effective tax rate during the quarter was higher than last year owing 
to completion of the first 5 year block of the tax holiday period in three 
manufacturing units. The resultant Profit After Tax (PAT) for the quarter is 
Rs 829 mn as compared to Rs 855 mn in the same period last year. 

 

Period ended 30th September 2010 
 

• Net Sales at Rs.12086 mn grew by 18.2% over the same period last year.  

 
• EBITDA (before foreign exchange difference) grew by 15.7% to Rs. 2857 

mn. 

 

• Profit Before Tax for the half year ended Sep 10 is Rs.2441 mn as 
compared to Rs. 1992 mn in the same period last year, a growth of 
22.6%. 

 

Business segment wise performance  
 

 
 
 
 



 

CONSUMER AND BAZAAR PRODUCTS 

 

• The segment registered a revenue growth of 16% in the quarter mainly 
driven by higher domestic sales of Adhesives, Sealants and Construction 
chemicals. Exports were at the same level as last year owing to poor 

market conditions in Middle East and commencement of local operations 

in Bangladesh and Egypt.  
 

• Profit before tax and interest for the segment during the period stands at 
Rs 1186 mn, an increase of 6% over the corresponding period last year. 

Expenditure on advertisement and sales promotion was almost doubled to 
stimulate demand of adhesive and construction chemicals. 

 

 
INDUSTRIAL PRODUCTS 

 

• Revenue of Industrial Products increased by 19% over the corresponding 
quarter last year owing to higher volumes of Resins and Pigments in both 
domestic and international markets. Exports in the quarter grew by 44.3% 

over corresponding quarter last year. 
 

• Profit before tax and interest for the segment stands at Rs 223 mn. Profit 
was impacted due to steep increase in input cost not fully passed on to 

the customers.  

 
 
OTHERS 

 
• Since the price of bought-out VAM remained advantageous, the Company 

continued to import rather than operate the plant. 
 

• Revenue from the segment was Rs 22 mn and the loss before tax and 
interest was Rs 31 mn. 

 

 



 

 

Overseas subsidiaries performance 

 

• The Company has 13 Overseas subsidiaries (4 direct and 9 step-down) 

including those having significant manufacturing and selling operations in 
USA, Brazil, Thailand, Dubai, Egypt and Bangladesh.  

 

 
• North America: Though sales growth in constant currency terms was 

13%, due to effect of currency translation reported growth is 1.4% 
Growth was strong in the Art material business and exports of automotive 

aftermarket products. Profit at constant currency was up by 21% owing to 
price increase and product mix rationalisation.   

  

• South America: Sales were up by 10% over same quarter last year. 

Advertisement and sales promotion spend were higher by 17% over 
corresponding period last year for demand generation. Half yearly EBITDA 
are not comparable over the corresponding period last year due to foreign 

exchange gains of Rs 17mn in the previous year. 
 

• Middle East & Africa: Sales were impacted in the region mainly due to 

poor market conditions in Middle East. The same is reflected in the 
EBITDA 

 

• South & South East Asia: Sales and profit in existing market showed 
growth of 20%. Bangladesh business which started in H2 last year 

showed good sales performance. The company has stepped up 

advertisement and sales promotions spend for demand generation. 



 

 

Financials 
 

 



 

 

 



 

 


